6. AN ECONOMICALLY PROSPEROUS AREA

Aim: To maximise the employment opportunities for local people

Ref.
ACTION
OUTCOME/

MEASURES OF SUCCESS
TIMESCALE
RESOURCES/ FUNDING
PARTNERS

(Lead in bold)


COMMENTS

6.1
Exploit employment opportunities in the area (Lowry Designer Outlet, Regent Road Retail Park, Quays Businesses).
Joint survey with Jobcentre Plus to identify local people’s needs and Jobshop Plus targets.

Development of Learn Direct Suite.

Employer Liaison Officer in post to identify staffing needs and match.
October 2003– January 2004

January 2004 

January 2004 


Mainstream
Jobshop Plus (Employment & Regeneration Partnership)


6.2
Implement/develop Salford Local Link Project.
To improve access to jobs within the area.
September 2003 – March 2004 
GMPTE
Salford Community Transport.


6.3
Provide ongoing opportunities for local people to access future Jobs Fairs in the city. 
Instigated affective advertising/media campaigns to publicise events;

Convenient and affordable transport/childcare arrangements in place to support events.
To be determined.
ERDF Objective 2

ESF

SRB 5

City Council (in place)
Salford Employment Charter and Construction Partnership

Economic Development Team (City of Salford)




Ref.
ACTION
OUTCOME/

MEASURES OF SUCCESS
TIMESCALE
RESOURCES/ FUNDING
PARTNERS

(Lead in bold)


COMMENTS

6.3
continued



Employment and Regeneration Partnership (Manchester Enterprises) Employment Service.


6.4
Work in partnership with developer at Shopping City to maximise training and employment opportunities






Aim: To support businesses in the area

6.5
Review Quaywatch Scheme
Opportunities to extend the commercial and security benefits of the existing scheme into adjoining commercial area explored. 
On-going
To be determined.

Quaywatch to be self-sustaining in longer term.


Possible Neighbourhood Renewal Fund.


Salford Community Safety Unit

GMP


6.6
Development Community Caretaker pilot programme in Langworthy








Ref.
ACTION
OUTCOME/

MEASURES OF SUCCESS
TIMESCALE
RESOURCES/ FUNDING
PARTNERS

(Lead in bold)


COMMENTS

6.7
Provide targeted business support to local retailers/businesses affected by physical improvements to Ordsall District Shopping Centre.
Existing jobs, businesses, shopping provision and other services safeguarded for the benefit of the local community and other visitors.
On-going
Mainstream.
Economic Development Team (City of Salford)

Business Liaison Team (City of Salford) 

Salford Hundred Venture. 


Aim: To encourage investment in the area

6.8
Target customer contact and shared service centres to invest in the area.
Global marketing through offices in the US and Taiwan, mail shots and promotion at trade fairs to encourage companies to invest.
2003-2004
Mainstream
MIDAS

Business Liaison Team.


6.9
Explore branding opportunities for Ordsall/Langworthy area.
Branding/identity agreed.
By Septmber 2004
Existing budgets.
Economic Development

Marketing function

Salford Partnership.
Tie in with Manchester Left Bank visual identity proposal.

See section 7.8 

6.10
Deliver ELECT action plan (Seedley and Langworthy)
Action plan implemented.
On-going.
Bid to ERDF (Objective 2)

See ELECT action plan. 

